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upin’s carpet bombing in US begins to pay

Priyanka Golikeri :: uMBAI

26 new drug applications for
oral contraceptives.
That's what Lupin has filed
with the US Food and Drugs
Adminisuation in a bid o take
abigcrack ata $5 biltion mas-
ket for oral contraceptives.
The strategy is already be-
ginning to pay. Eariy this
week, the FDA allowed Lupin
to sell a generic version of
norethindrone tablets, a prog-
estin-only oral contraceptive

that's similar to Walson Phar-
ma's Nor-QD.

“We should start getting
more approvals from this
month and Ocrober onwards.
We have baenont and
aswe Bund tie basket, ivwill
start making a difterence to
our topline,” Nilesh Gupta,
group president and executive
durector, told DNA Money.,

Lupin already reels in
roughly 42% of its totalfev-
enues — 35,706 crore last fis-
cal —- from the US.
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Gupta believes the compa-
ny has the wherewithal to get

at least 20-25% share of the US
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oral contraceptives market in

less than 24 months. That
could literally double its US
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“In categories like cardio-
vascular products, cephalo-
sporins, etc, we have man-
mred 1o get 25-30% Sh.:ue in
S and arc opt o
ing simitar share
cn.‘ln(mmvu asweli.”

mdusuyanalysn though,
see intense competition in
this segment for Lupin in the
US. Apart from generic Jead-
ers like Israel’s Teva and US-
based Watson, the market has
players like Sandoz and My-

P

lan as well as india’s Glen
mark,

"Competition would be
stiff, especially from Teva and
Watson, which have been in
this sepinent for quite some
LT and are Knowi to be ox-
tramely ag ggressive generic
companies,” said an analyst

(witha brokerage in Mumbai.

Moreover, the products en-

: tail a very complex manufac-
! turing process as they have to
! matcb the structure and effi-
i cacy of the hormone in the

hody.

“Getting approvals s a
tough gawe and s itatl de-
pends on how quickly and
successlully approvals can be
garnered by the players,” said
Sarabjit Kuur Nangra, vice
president-research, Angel
Broking. Gupra, however, is
unperturbed. "We have also
made filings in this product
segment in the EU, Canada,
Latin America and Auystralia.
So, clearly, there is an expan-
sion plan,” he said.






