COGVERNNMEN DO INDEY

s N3

{ Business Ling,

St

Tuesday, 12th July 2011, Paye: 1

Width: 16.65 cms Height: 8.96 cms, Ref: pmin.2011-07-12.33 10

Pfizer, Ranbaxy tie up with I'TC to sell
over-the-counter products in rural areas

nroduct Volin
or Phzer’s top-grosser nuntiv
itamin Becosule, for instance,
ger be just an urban
maiiestay, and coudd well be
available in rural markets, as
well.

Drug-majors Ranbaxy and
Efizer have formalised an alli-
ance  with fast-moving-con-
sumier-goods (FMCG)
company [TC to tap the rural
markets fov theiv over-the-
counter (OTC) products. The
development was conlirmed
by sources from both pharma-
ceutical companices, though

Hpurs

detanswere notdisclosed.

While ivis notclear whether
the OTC products would be
available only with chemists in
the hinterland or the products
would trickle into grocery and
kirana stoves as well - the
pharmacentical industry has
been long advocating a formal
policy for OTC products.

The three companies are re-
ported o have undertaken api-
lot project in Uttar Pradesh.
Ratthaxy’s OTC oroducts in-
clude energy-supplement Re-
vital, antacid Pepliz, pain balm
and spray Volinl and cough
syrup Chericof.

Ranbaxyv's global OTC busi-

ness stood at Rs 248 crore last
vear, agrowth of 17 per cent.

“Revital, the company’s flag-
ship brand, ix now the o6th
targest product in the Indian
Pharniaceutical market,” Ran-
baxy had said, detailing its ap-
nual performance for 2010,

Plizer India’s  consumer
health  portfolio  includes
brands such as Gelusil, Neba-
sulf, Selsun, Ferradol, and Wa-
terbury's Compound.

However, it has globally sold
its OTC brands - mouth-wash
Listerine, cough-syrup Bena-
dryl, skin-cream Caladry! and
cough-suppressant Benvlin to
Johnson & Johnson.
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The  drug-company FMOCG
tie up iy @ fcreative and sens
‘ ision, obscrved My Ran-
President of the
Orvganisation of Pharmaceutical
Producers of India (OPDPT), a
platform of largely multnaton-
aldrug-makers, and head of No-
vartis in India,

The distribution reach of an
FMCG company into rural ar-
eas in Indiais much wider than
that of a pharmaceatical com-
pany, he observed. The domes-
tic OTC products market s
pegged at over Rs 4,000 crove,
growing ar 12-14 per cent, in-
dustry sources said.
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