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Lﬁpin investing in products, talent
to face future: CEO Vinita Gupta

’ Appornts a corporate development officer to
pursue merger and acquusmon opportunities -

I"I'jYOTHIDMTA :
“ Mumbai, May7 -

charge as Lupin’s Chief Execu-
tive Officer, Vinita Gupta has
seen the pharmaceutical land-
scape ~ change dramatically
through mega deals between
companies in India and over-
seas.

" “My lens has changed to a
global lens for the company,”
says Gupta, referring to Lupin’s
own recent acquisitions of
Dutch company Nanomi (pro-
viding an entry into complex in-

jectables) and Mexico's speciali---
ty pharmaceutical 'companyf -
* (M&A) activity has been driven
"by the need: for growth and to.
gain: scale, says.Gupta, and Lu-.
- pin;-t0o, rather consplcuously.'--
* ‘tion products, she says, outlin- -

ing the company’s aspiration to -

--Laboratorios Grin.:

. Lupin has brought 1r1 capabrh j
- ties for: the future in terms of. -

complex injectibles and: inhala-

grow. m the speclallty space

Deal street

" “We have invested. for the future,

 in-a pipeline (of products) arid
talent,” says Gupta, adding-they
- would continue to look at oppor-

- . tunities in. respiratory and der-
. matology - segmerits, for in-
Eight months -since taking s :

stance,

The last few months have seen’

hectic activity on deal-street in
the pharmaceutical werld. Local-
ly, Sun proposed a $4-billion
merger with Ranbaxy, a deal that

would catapultit into the nume-
_rouno position.

And globally, even as Pfizer
eyes Astra Zeneca for over $100

billion, Novartis and GlaxoS- -
mithKline swapped -businesses'-
in a $23-billion deal and Bayer"

picked” up. MercK's consumer
unit for $14 billion.

building our share of voice in
therapeutic areas,” she said, add-
ing the company would not en-

" ter adeal merely for scale.

“The .merger and -acquisition o

apporhted a ¢orporate develop-

ing theywould look for apportu-

nities in Eastern Europe and Chi-.
na, as well. India, too, is open for
acquisitions, but the “focusison *

)

Research B
/ Lupinhas. alsolnmated alayered
“research  plan”: crystallising -
around its acquisltions, but:an- .
“=chored inJndia.- - - ness hit because third party con-: «
mient ‘officer ‘to'look at M&A op-. :
‘portupities. '
s+ Lupin has regional strategres :
for acquisitions, Gupta said, add- -

So research “on m)ectlbles

:*'would be out of the Netherlands
“and India, while inhalation

products would be from the US

and India, Gupta said. Lupin has ;'
a-list of . about 20 difficult-to-. _
“-. 'US and value-added injectibles .

make injectibles, she added.

On the company‘s ﬁnanclal.

to tackle’ challenges . in. its. ke
.markets, by coming' out wi

"performance for the year under

review, she said: “It’s been a year
of challenges, like any other.”

In India, the company had to’
deal with drug price control and

.- trade disruption, while in the US,
--it.faced rough weather in the
‘branded drugs business. - P

Japan saw its ln]ecdbles busr

tractors were not placing orders,.;
as business was slow. :
Lupin had reworked strategles ‘

lirle-extensions of brands-in the

in Japan, she added:






