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India Plans SPV for Brand
India Pharma Promotion

‘USFDA import alerts, intensive audits & scrutiny oﬂ facilities of India pharma cos matter of concern’

RAN =n0=< KESIREDDY

HYDERABAD
he government will create a
special entity in partnership
with private firms for a

‘Brand India Pharma’ campaign
aimed at refurbishing drug expor-
_ters’ image after recent setbacks

overseas. The special purpose ve-
hicle will come into being within
the next few weeks, commerce sec-
retary RajeevKhertold ET.

The government is also consider-
ing.stern ‘action against copycat
medicine producers who make
substandard and spurious drugs,
hesald.

At $14.84 billion (290,000 crore),
the growth rate of India’s phar-

maceutical exports slowed sharp- =
ly in2013-14to just1.2%. Thenear -z

stagnation in growth is because of
importalertsand bansby USregu-
lators, a slowdown in the Europe-
an Union and increased.competi-
tion. India is the third-ldrgest
exporter of drugs to the United
States by volume. -

Kher said the US Food and Drug
Administration. import alexts, in-
tensive audits and scrutiny of facil-
ities of India pharmaceutical com-
panies were a “matter of concern”,
and that “the solution lies in cent
percent compliance”.

Kher said the ‘Brand India Phar
ma’ campaign will attempt tobuild
on the country’s three key
strengths as a major generic drug
maker —affordability, quality and
accessibility The government and
Industry will pool in resources for

‘Looking _“oq _.m_.mnmm

;- Govt considering -
urstern action' mmm.:&

_,mﬁnm billion
= Guidiance for pharma
S POt IN2014-15,

the campaign. “We are now work-

ing towards augmenting the re-
sources and enhancing the activ-
itles. The government has done its
bit and now it is for the industry to
corie and contribute.”

Utkarsh WEEEE. partner and
natlonal head of life sciences prac-
tice at KPMG India, was of the
view that the campaign is one part
of rehabilitating the damaged im-
age of the industry “It will defi-
nitely help the industry, this cam-
paign. However, branding alone is
not enough. The Indian pharma-
centical industry should live up-to
the standards it isprojecting to the
world and what the whole world is
expecting from F..
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Equity Foundation, a trust estab-
lished by the commerce depart-
ment. Pharmexcil, he said, will
play a “key role” in establishing

- and managing the proposed trust.”

Commerce secretary Kher said the
couritry is unlikely to achieve the

guidance of $25 billion of pharma

exports during 2014-15 because of

: ‘,,‘ severalsetbacks, includingtheglob- . -

al slowdown and inability to crack
the Japanese and Chinese markets.

¢ “We will have to make very impor-
. tant policy decisions and very sig-
% nificanteffortsby the industrytore-

ach a good growth flgure in

T E_wﬂ:wnm:n_ﬁ._h. We have closed

»:#- the previous year somewhere at

Referring to the visit of the
USFDA commissioner to India
about two months ago, Kher said
Indian government authorities
held extensive discussions with
therepresentativesof USregula-

tors on concerns over quality.-
“We found ways of the keeping-

the interaction regular and how
to help our industry in respon-
ding to the American market’s
demands on quality.”

PV Appaji, director general of
Pharmaceuticals Export Promo-
tion Council, said chief executives
of drug companies met Kher re-
cently to discuss theissueof thein-
dustry’s image. The proposed SPV
will be similar to the India Brand

around $15 billion. So surely, I don’t
expect that we will do $10 billion
morein the year2014-15.”

With major global economies

i coming out of slowdown and signs

of Indian drugmakers beginning
to crack the large markets like Ja-
panandChina, India canupwardly
revise its pharmaceutical export

growth targets for the next five,

years, hesaid. .

About the medicine export con
signments on which Vietham
lodged complaints, the commerce
secretary said, “We have asked

- them (Vietnam) the details of the

consignments. We will get testing
donetosee whether Vietham’s alle-
gations are right or wrong and
then take care of the consequenc-
es.If the allegationsareright, then
clearly we will take strong action
apainst those companies.”
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