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“Cipla has grown faster than the ifdustry,

thanks to market share gains in‘the asthma,

o le

cardio-vascular and anti-infective segments

NALINAKANTHIV

Even as many pharma stocks
clocked solid gains in 203, drug
major Cipla's stock saw a tepid 3
per cent rise. With a strong foot-
ing in the domestic market and
growth triggers in the export
business, the stock is well placed
todeliver healthy returns over the
next one-to-two years.

At the curient market price of
T 414, the stock trades at 18 times
its 2014-15 earnings, compared
with the historical average of 19-
20 times one-year forward earn-
ings.

Cipla is the cheapest stock in
the large cap.pharma space — a
good buying opportunity for in-
vestors. .

strong backhome .~ .
Cipladerives almost 45 per centof
its revenues from the home mar-
ket. The company turned-aggres-
sive in the domestic market by
increasing its marketing force by
over-60 per cent in the last five
years. These investments are be-
ginning to pay off. :
Despite the sluggishness in the
industry over the last two quar-
ters due toimplementation'of the
new drug pricing policy and deal-

.er strike, Cipla managed to-grow
faster than the industry, Its mar--,

ket share gains in drugs used to

tréat ailments such as-asthma, .

cardio-vascular disorders and in-

fections helped the company
buck the industry slowdown.
with negligible revenue impact
(less than 2 per cent) on account
of price cuts under the new drug
pricing policy, Cipla is geared to
sustain healthy growth in the do-
mestic market.

Increased contribution from
the higher margin domestic busi-
ness should aid profitability in
the near term.

Forward integration

Ciplais currently building itsown
marketing network in key export
markets. [n this direction, the
company acquired full control of
the South African marketing arm

.Cipla Medpro for about %271

crore. Cipla Medpro being a trad-
ing company, its operating mar-

gins are lower than -Cipla's:

consolidated margins. However,
with the scale-up in operations,

margios should stabilise and im-

prove thereafter.

Shot from Dymista-

Cipla will be supplying to Swe-
den-based Meda Pharma AG, the
latter's inniovative nasal spray
brand Dymista. With a 6.4 per
cent prescription: share, it is the

second largest brand inthe US.Ac-
*-cordingtoMeda Pharma, Dymista

recorded sales of Swedish Krona
286, million (%X272-crore) in the
first-nine months of 2013. Meda
.:ﬁmgnuﬁ.?ﬁuﬁ&.
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Sniffing an opportunity

LAVENT KOMUK/SHUTTERSTOCK COM.

Brasthing easy Expected inhaler launches in the EU will drive growth.

uct in 10 countries and is in the
process of rolling out the product
in the EUregion. Being a patented
product, Dymista will be a recur-
ring high-margin opportunity for
Cipla. . . : a

inhalers, a big opportunity
Expected approval for . Cipla's
combination inhalers treating
asthina and chronic obstructive
pulmonary disorder (COPD) in
the EU market is likely to be a big
growth driver. T

- The recent go-ahead by the Ger-
man' regulator to Vectura and

Sandoz for: generic fluticasone

" and Salmeterol combination in-
haler hasraised hopesthat Cipla's

generic version of the same drug -
* will also be_ approved soon. The

i

company filed the product in

- 2008, This drug combination,

originally launcheéd by GSK, was
sold under the brand name Sere- .

 tide in EU (Advair in US and a few

other markets). -

With branded sales of $2.5 bil-
lion (%15375 crore), this-may pre-"
sent a solid growth opportunity
for Cipla. The company has filed
10 inhaler products so far in the
EU and has secured approval for
five products. .

It has tieups with multiple
partners for: marketing inhalers’
in the FU market; and has already,
launched generic Advair in Russia

- and South Africa.

Cipla has budgeted capital .

. penditure of <600 crore in the
current fiscal: The company has:

“first half of the-fiscal to ¥5,000

= Strength in domestic’
business

= Asthma drug approval to
aid exports

= Attractive valuation

Ciplais the leadefinthe

) inhalér segmentin india,

i el with a market share of
about 70 per cent.

incurred %200 crore during the
first six months of the fiscal..A
large part of it will go into build-
ing a new R&D facility at Vikhroli
and active pharmacentical ingre-
dient plant at Patalganga. .
The company’s consolidated
revenues grew 19 per cent in the .

crore, : -
Its ‘operating margin moderat-
ed by 4.7 percentage points, com-
pared with the same period last -
year. R
This was. primarily.on account
of consolidation of Cipla Medpro
arid expiry of exclusivity for. ge-
neric supplies of the anti-depres-
sant drug lexapro, Thisled t0a 9"
per cent decline in pet profit to






