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DRL to develop products

for integrated markets

“TRusHNA UDGIRKAR
Hyderabad
INDIAN . drugmaker

Dr.Reddy’s is looking at de-

veloping products in a fash~ -

Jon that could not target any
‘particular market but meet
‘the needs for both highly
regulated as well as less reg-
ulated markets. The devel-

‘opment of ‘a products will
.look at addressing the needs *

-of a clutch of markets. -

" “Differences remain be:
tween highly regulated and
_less regulated markets: in
iterms of manufacturing,
packaging and labeling re-
.quirements and the intensi-
“ty.of regulatory over51ght as
-well as 'the complexify of
'patent regimes. While the
degree of regulation in cer-
tain markets .may impact
product development we

v gh d1

regulated markets,” " the

company said. = -
~Eventually, at the early

stages of product develop~ -

ment the. company would

not target a particular mar- -

“ket, ‘but will instead target

the product towards aclus-

‘Planning dhedd

_a paricular market ..

global generics segment:

m At the -'ehrly stages of .
product development the -
company would not target .

m [t will target the product
towards both highly
reguloted-and less
regulated markets

& Domestic market for 1he. K
company, accounted for
around 15 per cent of the

"ter of markets that will iri- |
‘clude both highly regulated
:and less regulated markets.

“With the integration of all

the markets where we are

selling generic pharmaceuti- -

* cals into our global generics
_segment, our front-end busi-. :

6ss ~strategies in various

ngly being developed with'a

. view to leverage our global .
~-infrastructure,” the report =5
‘stated. - »
On the other hand the
" domestic. market for the
.-firm, accounted for around
~15-per cent. of the global - .
generics segment’s revenues -

Cort?™|

in the year ended March
2014 While, the key thera-
peutic categories include-
gastro-intestinal, cardiovas-
cular, pain management and:
oncology, Dr.Reddy’s is also
increasing presence in the.
;,niche areas of dermatology,

' : urology and nephrology.
markets and our support'.'}_; .
services in India are increas- <. .

trushnaudgirkar
@mydrgn‘alfc com

(Thzs report was
- published in our website
www.mydigitalfc.com on
" Saturday.as FC doesn’t have
regular print editions over-

. theweekend. We reproduce

. . it for the benefit of our
: printreaders).






