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Zydus loses 2 popular brands

-Boehringer Ends Tie- -Up, To Launch Drugs With New Names
RupallMukherlee ITNN . GOING SOLO

> Dulcolax and Buscopan,
leaders in their respecti
therapeutic areas; are

pan are part of Boehringer In-
gelhelm’s nine core global k4
brands under ‘the consumer”
healthcare portfolio. Dulco- :
" lax, which is a leading brand

Mumbat: Two popular con-
sumer healthcare brands in
the domestic market are

changing hands. Around 10 | yalued at Rs 70- 80 Erore for treatment, regulation and .
years after Ahmedabad-based > Thebrands had been. prevention of intestinal irreg-

- ZydusCadilastarted manufac- present for many decades ularity, maintained its posi- :
turingand distributingDulco- India, initially through an tionias theNo. 1laxative world-
laxandBuscopan, thesegastro | agreerment that Boehring wide, anid is now marketed in_{
medicines’ have now been Ingelheim had with drug firm over 100 countries, according
transferred back to MNC firm German Remedies, which - to the MNC’s website. Busco-
Boehringer Ingelheim (BI) af- Zydus acquired : pan is ranked the No. 1 anti-’
tertalks between thetwofailed [ 1n 2004, Zydus had struck a deal with spasmodic brand and acts di-
earlier this year to extend the Boehringer Ingelheim to manufacture rectly on the site of abdominal :
partnership. its produce in India for 10 years - pain by relaxingthemusclesof !

Itislearnt the German com- — the GI(gastrointestinal)tract.’
pany is relaunching the drugs, Dulcolax and Buscopan tureto fortify their co-market- Faced with challenges -of
but with new names, sources had been present for the past ingefforts ) marketing blockbuster brands
sald. The drug Duleolax has many decades inIndia, initial- E-mailed queries-and calls - and to drive growth, MNCs are

been renamed and launched as  ly through an agreement that  to BI and Zydus went unan- increasingly taking the help of .
‘Dulcoflex’ in the retail market.  Boehringer Ingelheim had  swered. Sources say-Boehrin- domestic companies. Earlier
Both the brands — leaders in ~ withdrugfirm GermanReme- gerIngelheimisinthe process  this year, MSD formed anIndia-
their respective therapeutic ar-  dies. Later, when the company ~ of establishing its consumer  specific strategic partnérship ‘
eas — together are valued wasacquiredbyZydusCadila, healthcare business in the with' Cipla for a thirdline HIV
around Rs 70-80 crore. these brands ‘also transi- countryand hasalreadystart- drug,raltegravir MSD had ears’ :
Thecompanieswereindis-  tioned.Zydushadenteredinto ed the process of re-launching  lier in April 2011 signed a co-
cussions to-either extend the an agreement with Boehrin-  themedicines. Thereasonsfor marketingagreement with Sun  :
agreement, or set up a joint gerIngelheim in2004forman-  Aaltering brand names, which Pharmaforpromotingtwoofits :
venture for the consumer ufacturing and marketinglat- have been well-established for  diabetesdrugs, sitagliptinanda :
healthcare brands. Sources ter's products in India for a decades in the pharma mar- combination of sitagliptin and -}

say that talks failed due to the

" valuation issues.

periad of 10 years, and later,
had plans to set up a joint ven-

Kket, isnotclear.
~ Both Dulcolax and Busco-

metformin, and with Lupin for

apneumonia vaceine. -






