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‘We need an ecosystem of innovation to retain

. yartis’ »Eu:n»no: for a patent on Glivec.

cal Research (NIBR) Europe. In 1963, Jawa- -+

our %czzm scientists: Novartis India chief

Investments into China, means that

i+ the oameumno: of v:wduwnmcﬁnm_ Pro-

- ducers of India, a m_o_um_ moEEmS E.:m.
““makers:

In April 2013, the "Supreme

Court delivered its judgmenton 4

* a benchmark case involving Gli-

‘vec, a blood cancer drug from

Novartis.
The two incidents may not be

linked. But there is no denying the pres*
. sure on Shahani, espedially in the years '

leading up tothe Glivec judgment that set
: the tone for implementing the amended
Patents Act in India. -

“I don’t know if Glivec was the poster
boy or I was,” says Shahani, recollecting
the global scrutiny. After seven years of li-

: tigation, the SC eventually dismissed No-

On an average, about *
m om/\ 1Spercentoftheresearch -

-levels, he says.

" tis Pharmaceuticals;

A “..: was disappointing. .. was involved ev-

ery step of the way,” says Shahani. Glivec
was a breakthrough drug and it changed
the way cancer is treated and researched,
hereiterates.

_ But that-experience has not deterred
Shahani from appealing to the Govern-
ment to create an ecosystem of innova-
ton, By-not doing so, he says, the
country is lesing its share of
young scientists who seek
% ‘opportunitiesabroad.

strength of MNCsoverseas,
is from India even at mmEo_.

Citing in-house QSBE&_ ‘he
mentions Vasant ‘Vas’ Nara-
simhan, global head of
development at Novar-

Dhavalkumar D Patel,
heading Novartis In-
stitutes for BioMedi-

harlal Nehru had inaugurated the
Ciba-Geigy research centre it Mumbai. It
shut in 1982, Shahani says, waiting for pat-

- ent protection laws. More recently, Astra
. Zeneca closed its centre in Bangalore.

. Missed opportunity
Meanwhile, billionis of dollars E.n.nos::m,
into China for research, as Novartis, -

Roche, AstraZeneca, GSK, Pfizer, Eli
Lilly and BMS are flocking to the
A country. Not only are young sci-
L entists here are missing global

into
mean In-
dia’s loss, as
" global com-
panies do
not usually
set up

more than

PAULNORONHA

research opportunities, they-
also  seek - ovwoncanmw
mg.own_ hesays.

Also, investments -
China,

India has lost an opportunity, as
companles do not set up mote than -
- one R&D centre in a _,mm_oz
RANJIT SHAHAN! :

one R&D centre in a region, he éxplains.

Shahani reflects on whether the pharma-:_
ceutical industry needs to introspect - as~

its image takes a hard knock from battles

over drug prices and patents across the.

ion_n_

Changing Wom_.voma :
Local drugmakers are anxious over a re-
cent Government diktat on price control

.on a few diabetic drugs. The directive, in-

tended to rm_.v patients, left the industry
grappling with changing goal-posts: That

- mabkes it difficult for companies to plan

for growth in the region, says Shahani.
Though India has the talent and demo-

graphicadvantage, “we lose out on ourin-

ability to defend recent measures takeri by

Em nmmc_mnoé mcn.cnnmm be it E._nm

nonnd_. Enm__mnEm_ property or n_:nn& .

trials,” says Shahani. “I fight two battles;”

hesays. On the one hand, with the “man-
darins in Delhi” on liberalising policies
and increasing investuient in healthcare
and on the other, with Novartis urging’
them toinvest in India despite the currenit

climate. “We have to'ensure that, noEumn. ’

a<m_<. in_mwﬁrmﬁ.u nwamnaon Sm _.ma
tape,” memﬁ . :

Créative S_E_o:m

As for medicine prices, there is vammcnm

© " "*globally,Shahani agrees. However, Indiais
* - many markets, and stakeholders at multi-

ple levelsneed to address this through cre-
ative solutions, he adds.

“There is no one-size-fits-all solution,”;
“and it is harder when'there are rhillions -

who can't afford healthcare at. These chal-
lenges and society together put| the pha-

ma industry under scrutiny: It does need. .
to connect and comminicate with people .
to address jts public image, Shahani says.
Over theé years, advocaty does not seem to”

have io_.w& toowell, he m&m.. Hmmnnﬁ_% .






