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M Elder Pharma Looksto
Expand in Skin Care Segment

MUMBAI Post-Torrent deal, a much
leaner and better|everaged Elder

R Pharmaceuticals Ltdhas set inmo-

" tionaprocesstoexpand its foot-
printin the4,000-croredermatology seg- -
ment inabigway. The company already had
some presence in skin care category but witha
slew of new launches it plans to grab a market
share of 4-5% ineach sub;ca_tegory, Elder '
Pharmasaid in a statemert here. Skin care has
always been asegment characterised by global
MNCs like Unilever, P&G, Revlon, Lakme, Am-
way, Olay, Artistry, Garnier and L'Oreat as well
asfocal players and thousands of small units i’
unorganised category, each vying for adom-
inant presence through adoption of acombina-
tion of marketing strategies and product dif-
ferentiation. The growth of 20% in the skincare
segment comes not only fromurbanareas but.
also semi-urban andrrural pockets wherea
wide distribution network and judicious pric-
ing policy are very important.






