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Stridter nor,rns for
pharmaproduct
ads likelv soon

J.

Sushmi.Dey@tim esgro up.com

New Delhi: Advertisers of pharmaceutical
products and medical devicos may soon face
stricter curbs. The government is planning to
make amendments to the drug law to keep a
check on advertisements which may be mis-
Iead ing consumers.

While advertisement of prescription drugs
is prohibited in the country companies often
find loopholes in the law to advertise about ther-
apies or run campaign.s rolated. to such prod-
ucts. These products are often tweaked to cir-
cumvent thp law and instead become qualified
as food, products which can be marketed
through promotions and advertisements. Sim!
larly, there are no stringent regulations for med -
ical devi0e advertisements while many new
prod:rcts are makingtheir ivay into the mhrket.

Taking cognizance of the trend, the heaith
mfiristry and the Central drug regrrlator are now
trying to tighten the norms and regulations fo
keep a check on such ads which may misguicle
consumers. "We ale revisiting the law which
prohibits advertisements of prescription prod-
ucts. We are trying to br:ing in amendments
which will impose more restrictions as well as
monitor thatpromotional content isnotmislead-
ing the consumer," a senior official in the Drug
Controller General of India's'offlrce told TOL

According to the officiai, the proposed
changes wili also include ayurvedic and ho-
moeopathic products and all kinds of medical
devices besides stricter norms for medicines,

Recently a parliamentary committee on
health and family welfare slammed the govern-
ment for "recurring deiayl' in amending the
Drugs and Magic Remedies (Objectionable Ad-
vertisements)Act, 1954 and theDrugs and Cos"
nreticsRules, 1945. The committeehadalso sug,
gested that the health ministry must iniiiate
action for inserting a new provision of seeking
prior approval for advertisement content.
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