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The.space is crowded with firms
marketing herbal and ayurvedic
produdts and dietary strPPle-
ments. Increasingly, pharma-
ceutical companies, which sold
only prescription drugs are
ramping up their portfblio.

--Ear1ier this year, Cipla secured
- investmeft frorn private equitY
-fum Fidelity Growth Partirers
for its iqnsumer health care
business. Cipla is pianning a for-
ay in nutritional product seg-
mer1tnexr.year.

"In the consumer health
care space, we have five keY
brands and are in analgesics,
he alth suppiements and diges:
tive remedies sQgtnent, Within
these segtrtents there is a sig-
nificant potential. We have
seen a very healthy growth,"
said Subodh Marwah, head,
globalconsumer health care of
SunPhatma.
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Domestic phar:na companies
are planning big on over-the-'counter (OTC) segment with
new products and marketing
campaigns. On Ttresday, Sun
Pharmaceuticals launched an.
enhanced version of iq top s'ell-
ing pain killer brand Volini
spray and roped hr tennis star
Sania Mirza and Indian foot-
ball team captain SunilChhetri
as brarrd arnbassadbrs.

Also competing for a piq of
the t1,700jcrore pain refief

acdve llfestyle and interest in
sports otherthan cricket 
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The size ofthe OTC market is
pegged att13,000 crore anditis
registering double-diglt groWtlr.


