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‘Drug cos use
“health camps

Times New Mevwork'

= ‘arketing  persor-
ﬁ IE nel from pharma-
ceutical firms are

screening people and con-

ducting various diagnostic
tests at ‘free health campy’
in return for preseriptions
from doctors for their com-
pany's medicines, a report
inthe British Medical Jour-

nal (BMJ) hasrevealed.
The Medical Couneil
of. India- (MCI) says- tlge
d

* practice is ‘unauthoris

and that.only a registered

medical practitioner can -

perform screening and di-

- agnostic tests. Thereport,

published on Wednesday,
says it has evidence that
unlicensed  employees
from several pharmaceu-
tical companies, both In-
dian and multinational,
including Abbott, Bayer,
GlaxoSmithKline, Roche
and Sanofi have tested pa-
tientsal health camps.
According to the arti-
cle, along with 'free health
camps’ held near slums or
temples or even middle-
class colonies, where
doctors participate in the
name of doing “a little bit

_of ‘charity”, such testing is
- being done even .in doc- |
© tors’
- camps, it was found that,

:the medicines preseribed .

“clinics. In  these

belonged to the company
whose  representatives
were conducting the tests,

Many such company
sales representatives told

the BMJ that such camps '

helped them achieve

-theirsalestargets. The gr-
© ticle said several insiders
wconfirmed, how .

positive test result was
‘usually'enough to trigger
aprescription.

“Even if screening for

% di,abetea is done properly:-
up. to.hall‘ the tests that .
; me up- positive -

benefit,” explained Dr
Panjak Shah, a diabetes

one -

to push sales

A win-win

' strateg y

Every business dl\tlSIOﬂ of
Abbott India organises
health camps. In December .
2012, Abbott Indiawona
“certificate of marketing
excellence” for revatalising
India’s “thyroid market”,it
boasts onits website. Their
flagship product Thyrenorm
hadoutpaced otherbrands
despite being the priciest.it
Isamong the top drugsin ;
India, grossing almo$t$35
millionamonth, according
toanIMS Health research. |
would callitmarket |
penetrationwitha Iahel of
corporate soclal -
résponsibility,” said Hans

-Hogerzeil, a professor of
.global health at Netherland's

Groningen Universitywho
has also worked withthe
WHO. Lastyear, Indiamade
corporate social
responsibility mandatory for
large companies. Abbott
declded thatscreening and
health camps would be
among its core social

. responsibility efforts. rim

speclalist who worked at
ATIMS, Delhi.

K L Sharma, joint set_:.
retary in the health minis-
try, isquoted as saying that

“it is totally unethical”ifor
dactors to prescribe spemf
ic products in return dor
testing services from a
drug company and i also
violates MClregulatipns.

Incidentally, many of
thege companies claim o
have a stringent code of
business conduct that they

‘strictly adheretoandare al- *

so members of the Interna-

,tional Federation of Phar-

macetitical Manufactarers

anclAasocIaﬂmswhldxhaa

a code of practice inplace -

since1981. At the beginning
.qf 2015, all drugcompanies
* doing business in' India,
+somepeople’ may end up
-'takuig timgafpr a disease__. :
that they-don’t have, risk:
;ing sideseffects avithout

claimed that a, voluntaxy. -

-code of practice for ethical

marketing of their prod-
ucts, the Uniform Code, of
Pharmaceutical Marketing
Practices, was inforce,



