"PRESS INFORMATION BUREAU
LERSCR g_ﬂ_n.mﬂ
GOVERNMENT OF INDIA

Business Line, Delhi
Wednesday 4th February 2015, Page: 5
Width: 18.41 cms, Height: 16.51 cms, adr, Ref: pmin.2015-02-04.48.45

- --New Delhi, February 3

" This: is a- cléar sign_ of thé con=::
sumer mnnnvnwbnn 0», our E.on_.

GSK Consumer Healthcare

Sales grew 16%.
to X975 crore

OUR BUREAU

GlaxoSmithKline
Healthcare - recorded a -strong

growth in sales in' the third -

quarter on the back of factors
such: as consistent, country-

wide growth in its health food .
drinks (HFD) business as well-as .

arise in rural sales.

profit of ¥96 crore, up 21 per

cent in the quarter ended Pe-
~ cember 31, 2014, compared with
. the corresponding quarter last
year. Net sales grew by Hm vn_. .
* centto Moqm crore. =

-~ Consumer mnnmﬂn.:nn

Ziibair Ahmed, Managing Direc-
tor, GlaxoSmithKline Consumer’
Healthcare Ltd, said: “Despite
the category slowdown, we have”
seen the strongest mnoinr inthe

Consumer -

. Ahmed" said n—s conipany. has

- GSK Consumer -

nei:.ndn_n or cut down on-

nopuEEﬁoP but if you dial

.. up the.science behind your
The company gmnmn a =mn :

vnonﬂnﬂv...m-,:w._abm them more
relevant, from ‘nice to have’ to

tion, “encouraging consumers

to drink Horlicks- everyday for.

growth, our cohsumption story

"“resonated much: better and we

_got a fairly good uplift in the
quarter in mEﬁ om Em nmﬁmoQ

: slowdown.”

For mn.obm E_.m_ m—.oinr

‘must have’;. ‘then: consumers *
~do not tend to compromise..
“So, the moment we dialled
-up the science in;the  creative _
" execution-of ‘our. communica- -

to children about nutrition at .
- schools,. retail . our products

with rural health practitioners

. "and reach out to women at An-

ganwadis. We have also maxi-
mised the distribution of low-

- priced units that start at ¥5.
-Our -rural strategy helped us-
...‘..wn_umem:wco:n 30 per’ cent
< growth in our rural =E.ncn_.m. .
“hesaid. - .

..,__E__.mnn n_mnq_c:n_oa

The ‘company ‘has also_been
eadily widening up its direct’

,noE:Evno: could be _.mno—d. g
.mn in nrn BnmmoQ i

net profit sﬁ 21%atT96 cr

retail presence and is available

across a little under one mil-
lion outlets. :
Ahmed said strengthening om
indirect distribution through
wholesalers has expanded the.
company’s overall reach to

about three million putlets.

.- He said if macro-economic: -

factors such as: inflation and
consumer sentiment move in
the right direction, by the sec-
ond or third quarter, increased .






