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BIODERMA of Flance, one
qf !h.e Iargest global skin,.'care brands specialising in
dermatological solutions, is
betting big on the Rs 600_'crore 

skincare market- in

India skincaie maiket is
possibly growing at ihe
tastest.rate of30 per cent.i'
Christopher Billet, chief
marketing officer of Bioder-

for t.hat is the high duty
structure. Over a period of
time, we wiil be pr:esent in
the average price points
also. Our plan is to be num-
ber one in prescription skin-
carb products in.lndia. We
are also gearing up to mdke
our products available in all
leading p_harmacy,stores
and chains, aU leading cos-,
rnetics stores across chi,.
country and on all leading
eicommerce platlormsi We
will also use the social ndt-
working platforms to pro-
mote our products. l '  Bi l ler
said,
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