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BIODERMA of France, one

. of the largest global. skin-,

““care brands specialising in

- dermatological solutions, is

- betting big on the Rs 600-

‘crore ‘skincare- market in
India, which is'growing at a

. CAGR of 30 per gent. The

company is; scouting for
partners to set-p 4 bmlog;l-
caltesting centre! ,Or an

set up -a manufact

market is esnmated to be

nearly $160 billion and in -

most of the markets (other
than India), wher;egj-.re ope;
ate, we epjoy 12 :

of capturing .15 per ‘cent
market share here over the

next five years. And that's

not a tall order. Because the
India skincare market is
possibly . growing at -the
fastést rate of 30 per cent,”
Christopher Billet, chief
marketing officer of Bloder-
ma, told FC.

Cxlohally, Bioderma pmcl
fugts: are” available in 23
countries, Buit.at this point,

- oftime, India js their priori-

t§ and the most. challenging

miarket, The French « compa.-,

.nyis also focussing on Latin
America-Brazil and Mexico.
Goit g:fcrward it will also
tap markets in Indonesia,
Thailand, the Phlhppincs
he said. Whilé. globally it of-

fers ‘more than 200 prod-

ucts, in India it has so far

'Fnench ccmpany 1 ay'nlso_

broug_ht'n:l? skm
- ucts, "Hopefully

! B
" ucts in India over. the |
» five years,” said Bﬂlet

5 arket =
h‘fﬁ[ﬁl goirg.
fgrwml we havq seta target.

New plans
® The global skincare
market is estimated

grow to nearly $160
bllhon

N lndru s Rs 600 ;:rore ’
 skincaré market is

growing at g CAGR of ;
; 30 per cent: :

'

- than 200 products ' -
Igiqbully, in India sells 1
skincare; produds :

have a range of 80

EXt

Its product- range in
India includes Photoderm

- Bioderma offers. more |

(for sun protection), Sebi-

um (for acne prone: skm),

Sensibio (for cleangi gand

Ininally we are pmsem
onlyin A and B segments,
that are mostly in the pre-
mium' range. One reason
for that is-the high duty
structure. Over a period of
time, we will be present in
the average price points
also. Our plan is to be num-

‘ber oné in prescription skin-
‘care products in India, We

are also gearing up to make
our products available in all
leading pharmacy ,stores
and chains, all leadmg oS-
metics stores across’ the'
country and on all leading
e:commerce platforms. We
will also use the social net-
workmg platforms to pro-
mote our products.” Billet
said. i .
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