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Sun to Sell Some Ranbaxy Brands

These are drugs which are _oé._u_,a:a\ for the pharma co in domestic market or may overlap with its products

Vikas.Dandekar@timesgroup.com

Mumbai: Drug maker Sun Pharmace-
nticals has put on the block a bimndle of
! Ranbaxy brands which arelow priority
n’ its' domestic market strategy or
which may overlap with its own pro-
ducts, top industry executives said. -
The country’s largest- ‘drug maker
completed acquisition of Ranbaxy last
year from its-Japanese owner, Daiichi
Sankyo, as part of a $4 billion all-stock
deal. The Ranbaxy

- brands that Sun is loo-
SunPharma  kingtosellrake inabo-
isexpectinga  ut 7115 crore in annual
valuation - salesand the company
of about . is expecting a valua-
about2.5xor tion ‘of .about 25x or
T250-270cr  3250-270crorefor them,

they said.

Sundeclined to comment on the mat-
ter. The persons quoted earlier said

the deal has been in the market for .

over two months but the response has

'\

beenlukewarmassome drugsonoffer

Awmmmmmummmaﬁmsmmm_mm.

But the bigger hurdle to the deal being
dtractive, accordingtothem, isthat the
froductsbelongto a wide range of seg-
ments— from orthopedics, anti-infecti-
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> slow response from buyers

Slow Off The Mark

%115 crore worth of Ranbaxy brands Sun is looking to sell

No Takers . 9 Segment-wise Safes Figure inz -
vumm_x_._ﬂwamm:.m: wsm ths | Cardiovascular & diabetes 21 erore
~markKet for o months |G- . et T SR
mmarket for over 2 mo o Orthopaedic 52 crore .

due to declining sales of
“some drugs
» Products range from .’

cdermatology. o
» This makes it tough for, _,
“a:single. buyer to take a B |-
consolidated marketing ..
“approach..t 0

ve, urology, oncology; respiratory, anti-

diabetesand dermatology. A broad pro-

duct basket makes it tough for a single

buyer to take a consolidated marketing

approach, theysaid. - :
Among the products on Sun’s sale

list is Fortwin, a narcotic-based drug

used to treat severe pain conditions,
The drug generated 235 crore revenue
last year, down 30% from the previous

°Respiratory 18 crore

°Oncology $ crore

segments'such as * - - mw e Urology & crore -
e

- orthopaedics, urology s Dermatoiogy 3.8 Crie.

year, industry executives said.

The government has tightened regu-
lations on sale of drugs in this catego-
ry, making it difficult for the distribu-
tion chain to store and maintain re-

“cords, which is one of the reasons ci-

ted for the shrinking sales of the
product. However, a few other brands
thatform partof the offerare showing
strong growth. For instance, Romi-

last, which is used in respiratory con-
ditions, and Mobiswift, a drugused to
relieve muscle spasm, are showingan
uptrend, executives said. .
" Sunhas also put up for sale Insucare,
one of the many insulins in the mar-
ket, according to one executive who
said, “Insulin is heavily dominated by
big multinationals and the product is;
fetchinglow margins.” e
Broadly, Ranbaxy’s brands inthe car-

diovascular and diabetes segment

saw sales of 221 crore last year, while
orthopedic drugs brought inz52crore. - .
Saleof drugsinthe respiratory, urolo-
gY, oncology and dermatology seg-
ments stood at 719 crore, 78 crore, T9
croreandz3.5 crore, respectively,

Last week, the Competition Commis- .
sionof India cleared Strides Shasun’s
¥l65-crore deal to acquire two divi-
sions of Sun Pharma that deal in neu-
rology products.

According to market research agency
AJOCD shows, themarket size of Indi-
a’s pharmaceutical industry on the
basisof 12-month movingannual total-
(MAT) was nearly 97,000 crore at the
end of 2015. Sun topped the list of drug
makers with sales of 28,472 Ccrore, or -
market share of 9.2%, followed by Ab-.
bottand Cipla. : ,
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