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Vikas Dandekar -

Mumbai: The race for the top
of India’s fast growing anti-dia-
betes drugs market is heating
up, with the Indian arm of Ger-
man pharmaceutical drugfirm
Boehringer Igelheim (BI)accel-
erating its plans to launch Jar-
diance, its latest het in a new
class of anti-diabetes drugs na-
med SGLT-2 inhihitors (sodium
glucose cotransporter 2).
Global firms such as Janssern
Pharmaceuticals and AstraZe-
neca are ahcad with their local
launches in the same drug seg-
ment, but Bl expects an edge
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Bi's Jardiance has
unique benefits

of reduction in
cardiovascular risks

drugs market

and growing at over 25%

with Jardiance in the backdrop
of itsrecently disclosed clinical
trial data that demonstrated.a
clutch of benefits in additionto
offering better glucose control
against existing compounds.
With Jardiance, BI has the ad-
vantage of significantly reduc-
ingcardiovascularrisksassoci-
ated with most patients with
diabetes. To date, Jardisnce is
knowntobethe onlyanti-diabe-
tes drug that has showed those
benefits although results of cl-
inical trials on similar drugsis
awajted over thenexttwo years.
Also, as a class, SGLT-2 com-
pounds have shown significant
weight reduction when pitted
againstolder drugsthathaveof-
tenledtoweight gainorhavere-
mained weight neutral. The
long term clinical trial for em-
paglifiozin — known as EMPA
REG — was conducted on 7,000
patients, of which a large pool
of patients were from India, top
company executives told BT,
BI, which has a relatively new
presence in India, has seen a
strong acceptance for its exist-
ing offerings such as Trajenta
and Trajenta Duo, two patented
drugsthatcompete againstsim-
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Jardiance to
he priced in

the same range
as comparable

brands

cr

ilar brands from Novartis,
Merck and AstraZeneca.

Sharad Tyagi, MD, Boehrin-
ger Ingelheim, said the larger
aim is to lead the segment and
the benefits of Jardiance
should see it emerge as a much
stronger product in the market.

Tyagi said Blis “looking at se-
riously evaluating local part-
nering opportunities closely”,
but added the thought is more
about building the value of the
molecule and brand and how
the science is presented. BI, for
itself, hasmorethan doubled its
specialised field force for its an-
ti-diabetes drugs from 160
around two yearsago to400.

A top Bl official did not specify
the expected price of Jardian-
ce, but added it will be at a steep
discount over its international
rates and could be seen around
the same levels as the existing
comparabledrugsin India.

AstraZeneca’s competing
brand Forxiga isavailableinIn-
dia for 43 a tablet while Jans-
sen’sInvokanaismarketedat 51
per tablet. The Indian market
for anti-diabetes products is
primarily formed by hundreds
of branded generic drugs.



